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* Market Overview

» Consumer Household Dynamics

« Category Drivers
—Milk
—Functional Beverages
—-Yogurt
—Cottage Cheese
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Milk Is Back: The Reason Why
More Moms Are Returning to

Dairy Milk for Their Kids

JUNE 9, 2025

written by MCKENNA PRINGLE

milk is back?

FOOD TECHNOLOGY MAGAZINE | MARKET TRENDS

Dairy Stages a
Comeback

Americans consumed a record number of dairy products in 2023, signaling that

there’s room for both traditional products and innovative offerings within the sector.

By Kayt Sukel
February 7, 2025
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2EverAg
Consumer Price Index YOY Apr

Energy
—cTANE

Food at Home

All

Transportation

Food

Food Away Fromm Home
Housing

Rent

Meat, Poultry, Fish, Eggs

-4% -2% 0% +2% +4% +6% +8%

1982-1984=100; US Bureau of Labor Statistics
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Top Categories — Dairy15 4.4%

$ Sales (MM) $
vs YA
Natural Cheese $20,759 3 59%
Total Milk $20,165 3.0%
Yogurt $11,660 10.8%
Fz Novelties $8,812 1.2%
Ice Cream/Sherbet $8,665 1.9%
Creams/Creamers 5.7%
Butter/Butter Blends 9.9%
Processed Cheese 2.0%
Cream Cheese 2 9%
Rfg Whipped Toppings 10.9%
Rfg Dips 6.1%
Sour Cream 4.8%
Cottage Cheese 19.2%
Margarine/Spreads -5.4%

Rfg Desserts 0.6% ‘m
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Top Growing Categories - Dairy15 +54,284 3.2%

Price Per
$ Sales A (MM) Volcvs VA
Rfg Yogurt $1,141 1.8%
Natural Cheese -0.1%
Total Milk 3.5%
Butter/Butter Blends 6.9%
Cream/Creamer 2.8% S S IesA
Cottage Cheese 9.0%
Rfg Whipped Toppings 2.7%
Ice Cream/Sherbet 1.2%
Rfg Dips 1.4%
Fz Novelties 0.6%
Sour Cream 2.5%
Cream Cheese 2.3%
Rfg Desserts 9.2%
Processed Cheese -$73 -0.2%
Margarine/Spreads -$96 -2.9% ‘m

CALIFORNIA
Live in the ‘ -

€ : GOLDEN STATE

Circana OmniMarket Total U.S. MULO+ w/C - 52 Weeks Ending Mar 23, 2025 (Total Milk incl. Plant-Based) WITH REAL CALIFORNIA DAIRY



California - Standard - Multi Outlet+ with Conv

Rolling 52 Weeks Ending 05-18-25

Volume Volume
Product Volume Sales Sales Sales %
(million) Change vs | Change vs
YA (million) YA

YOGURT 461 37.2 8.8%
NATURAL CHEESE 405 10.8 2.7%
COTTAGE CHEESE 61 9.0 17.2%
ICE CREAM/SHERBET 406 5.3 1.3%
CREAMS/CREAMERS 374 4.0 1.1%
NOVELTIES - FZ 256 2.8 1.1%
SOUR CREAM 80 2.7 3.5%
DAIRY MILK 335 2.5 0.7%
WHIPPED TOPPINGS - RFG 77 1.9 2.5%
BUTTER/BUTTER BLENDS 119 1.1 1.0%
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OBSERVATIONS | IMPLICATIONS

1. Winds of change are in our favor, broadly propelling dairy

Protein
 Gut health
 Natural, not ultra-processed
* Price/ Value

2. We must seize the momentum
Investment

* New products
Simplifying ingredients
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Volume Index by Presence of Children - 2024
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Volume Index by Generation - 2024
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+18%

COTTAGE CHEESE

Circana, HH Panel, Total US, 2024 GALIFURNIA




CATEGORY
DRIVERS:

MILK




Dairy Milk & Alternatives
California, 52 wks ending 5-18-%5

LTERNATIV
VALUE E
ADDED -7%
BEVERAGES
MILK \ ey
+4% 23%
RADITION |
AL MILK RN
1% CALIFORNIA

= :E-,‘

(Whole Milk = +4%)

Circana MULO+, California, Latest 52 Weeks,
5/18/25



Top CA Growth Brands: Milk  _

HORIZON gy

L

Lactaid

Whole Mo

Lactose Free

Category - Dairy Milk
Geography Cabfornia - Standard - Mot Outlet+ with Conv

Time: Roling 52 Weeks Ending 05-18-25

Valume Volumea
Fmd Vaolume Sales Sales Sales % €3 REDUCED FAT |
uet (M) Change vs | Change vs i fitercl g ;‘:‘}:‘EEEEE‘;;
¥ A (MM) YA comtss oA LACTOSE rReE
—————tl)
DAIRY MILK AW5.3 2.5 0.7%

FAIRLIFE T.5 1.5 24 B%

PRIVATE LABEL 228.0 1.0 0.4%

HOOD LACTAID 18.3 0.6 3.2%

HORIZON ORGANIC GROWING YEARS 1.2 0.4 48 8%

FAIRLIFE 1.9 0.3 19.0% e

ORGAMIC VALLEY GRASEMILK 0.8 0.3 a4 . T \ALLEy

A2 MILK 1.4 0.3 25.4% =

CLOVER SONCMA &.0 0.2 2.4% | GRASSMILK.

P Hﬂ DLH:E HE _1 .5 u .2 4 .Eﬁ ] 100% CERTIFIED GRASS-FED ani "

SEQUOIA FARMS 2.5 0.2 6.7% &

Live in the

GOLDEN STATE

C | rcana WITH REAL CALIFORNIA DAIRY



OBSERVATIONS | IMPLICATIONS

1. Lactose free!

2. Protein!

2. Majority of the growth is ESL
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Category_Dairy Beverages Dive

Geography :Total US - Multi Outlet+ with Conv Time: Rolling 52 Weeks Ending 05-18-25

Volume
Volume Sales
Praduct Volume Sales Sales % Change vs
{MM) Change vs YA
YA (MM)

WEIGHT CONTROL/MUTRITIONMALS LICHPWD 48 a7 11.9%
FEEMIER PROTEIN a4 13.4 168.7%
CORE POWER 21 a. T a6 8%
CORE POWER ELITE 18 o3 42.2%
FAIRLIFE HUTRITION PLAN 21 4.6 2T . T%
NMURRI 4 3.6
CWWYIN T 4.0 B3 1%
ORGAIN B 2.0 68.2%
BOOST 3 1.7 141.4%
FEIVATE LABEL a1 1.0 345
ATKINS STRONG 1 0.8

Premier
F[roteln" ------
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Protein
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Iri
nu | — :choco — e—
ULTRA-FILTERED
MILK SHAKE n " ‘!ACK 0] 1D, o
PROTElN ULTRA-FILTERED i Py NUTRITIONAL SHAKE
MILK SHAKE e, ol 8 )

4;9
2 l.0g g@
: 0.

Yo CHOCOLATE

ot
Lxcrose et
i l

| ]

§ NETA4FLOZEE 3 DTIJ(EL’

P
L 025l SHAE
11FLOZ (325mL) ‘

CLEANER INGREDIENTS:
Crafted with Organic
ingredients such as Grass Fed
Milk Protein, Whey Protein
Concentrate, and a Fruit and

o~ Vegetable blend including T
399, -
Pack A i\ acai, apple, beet, blueberry,
: carrot, kale & spinach
Vegan
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Category_Yogurt
Geography :Total US - Multi Outlet+ with Conv Time: Rolling 52 Weeks Ending 05-18-25

Valume Sales R IE

Broduct Valume Sales Change vs YA Sales %
(MM (M) Change vs

YA

YOGURT 4170 348.0 B.1%
FPRINVATE LABEL TE3 T8.1 11.1%
DANNON QIKOS TRIPLE ZERO 281 66.6 31.0%
CHOBAMI 4T 523 10.6%:
FAGE TOTAL 1449 27.5 22.8%
DANNON OIKOS PRO 61 228 59.1%
DANNON OIKOS PRO 18 18,8 10454 2%
CHOBAMI COMFPLETE 3T 18.0 83, 7%
CHOBAMI 58 14 .6 J32.8%
CHOBAMI FLIF 123 13.1 11.9%
YOPLAIT PROTEIM 15 10.8 252 0%

159 |

PROTEIN

PER 5.3 OZ SERVING

- QR Q)
JIKOS KOs

RIPLE ZERO IPLE ZERO

6 STRAWBERRY

FUAVORED.

6 MIXED BERRY
FRAVORED

6 VANILLA oo
WITH OTHER NATURAL FAVORS

Vi RS
ANILLA 17y oy noarURALEAY

, OIKOS

VANILI.A

. OIKOS

TRIPLE ZERO

BLENDED GREEK YOGURT

-5.301
(S)ONNNES/ pROTEIN = ADDED SARTIFICIAL. FAT"
Lnu,(w FER 53 OF SERVING

<t
Joplait
PROTEIN

129

IN
A

39
sdann

vanilla
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reddit

Anyone else use this stuff? 12g of protein per cup and fairly cheap. What other cheap foods are hidden gems for
protein intake you guys would recommend?

r/Fitness - 10 yr. ago
adamh9

Greek Yogurt for Gains.

Tik Tok

(,—;; -~ -

4
.c{i) o
N

% Hector_the_Collector - 10y ago

"

edfing Greek yogurt is
good for the

Greek Yogurt + oats + peanut butter + chia seeds + cocoa Powder + half scoop chocolate whey =
% delicious protein pudding. if you let the chia seeds sit for a little they form sort of a gel that has the

same consistency as pudding (at least from what i remember, its been quite some time since ive had
real pudding) | usually top mine with bananas and berries.

MAKES EVERYTHING sETTER

Comes out to around 60g Protein, 259 fat, 75g carbs.

plus its fairly easy to manipulate it to fit macros appropriately. If cutting reduce peanut butter and
oats. Best post workout snack of all time

GALIFORNIA
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OBSERVATIONS | IMPLICATIONS

Yogurt Volume

1. Gut health & protein TTL US, Billion LBS
2. Revival again through innovation N
3. All-family -

4. Packaging: large sizes and multi-packs
are leading 22

2019 2020 2021 2022 2023 2024
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Category Cottage Cheese
Geography :Total US - Multi Outlat+ with Conv
Time: Roling 52 Weeks Ending 05-18-25

Cottage Cheese Volume
TTL US, million LBS

580

560

_ 540
HOOD 18 28 18.1% 520

500

2019 2020 2021 2022 2023 2024
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Tik Tok

* Al Overview

Cottage cheese is considered good for you because itis a
high-protein food with a relatively low fat content, mak-
ing it a great option for building muscle, managing
weight, and supporting bone health due to its high calci-
um content; it also provides essential nutrients like phos-
phorus and potassium, while being relatively low in carbo-
hydrates, which can help with blood sugar control.

: ‘
-
a
b3

2 | Simple ingredients & soft, small curds | v+
LS iitndon et i Ay
“ 114G PROTEIN | 2% MiLkpaT | s

LOW-FAT C

COTTAGE CHEESE

NETWL 15 02(45%]



Why Good Culture and Daisy?

Nutrition Facts

About 6 servings per container
Serving size 1/2 cup (113g)

Calories 110

% Daily Value*

1BST-treated cows

0 | daisybrand.com | 39-221

Made from stuff you can
\ pronounce, pmduced hy PASTURE-RAISED [=TTT]

calonu

2

“No significant difference has been shown between milk derived from rBST-treated and non

Total Fat 50
Saturated Fat 3g 15%
Trans Fat 0g
Cholesterol 20mg 7%
Sodium 390mg 17%
Total Carbohydrate 55 2%
Dietary Fiber Og 0%
Total Sugars 49

Includes 0g Added Sugars 0%
Protein 139 26%
j=—————— ]

Vit. D Omeg 0% o Calcium 100mg 8%
Iron 0.1mg 0% ¢  Potas. 130mg 2% | ;
“The % Daily Value tells you how much a utrient n 2
serving of food contribetes to 2 daily diet. 2,000
calones a Gy & used for general nurition advice.

INGREDIENTS: CULTURED SKIM
MILK, CREAM, SALT.

MIWQ\ Contains Milk

Grade A | Pasteurized

o
<(f

{3 Pt

Purdl

el
I 600D INGREI]IENTS skim mnlk wholemllk cream,
| Celtic sea salt, live and active cultures (Lactobacillus
paracasei).

CONTAINS: pasteurized milk vmwg
fon0ing

mmm T ml!

i

Daisy Brand | Dallas, TX 75251 | (877) 292-983

[
ady sy

GRADE A | MILK FROM COWS NOT TREATED WITH THE GROWTH HORMONE rEST

CALIFORNIA
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TikTok has ignited a cottage cheese renaissance

By Gabriela Barkho H X in &

From a To a trendy,
bland diet versatile
food for old ingredient for
people everyone

#cottagecheese has generated well over 1 billion views
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OBSERVATIONS | IMPLICATIONS

1. The inherent goodness of dairy is shining
2. Social media has immense power to shape trends
3. Clean ingredient statements should be a priority

/REALN\
CALIFORNIA
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L OPERATORS ASSOCIATION THANK YOU, SPONSORS!

REAL
LOOK FOR THE SEAL.
q Mll.K ﬁ, RealCaliforniaMilk.com G E V E R N OVA
Platinum

. &) 7. SHEHADEY
CALIFORNIA &
CATTLE COUNCIL m G CALPINE e W™

e - s ENERGY SOLUTIONS Dairy Farmers of America CED iy T Plcs U“!IQUA
LAND @D LAKES INC. MADCAP e
@ M Dairy Supply Chain Software Valley Milk, LLC

ROOTED IN TOMORROW"™
—— w
%ﬂ (Orgamc‘ﬂ/est ._5
Valley Milk, LLC

MILK

—

BESIRRY “rimmr  StverAg AL

E?;tﬁgf,};m > FARM CREDIT

P =1 CALIFORNIA R -
caugnen HDARY Gum N [IS] EcoLas G (i dmuown e
Eleprinc @eea Qouaum Thyder, KT Sapaiy WIWINPAK (i

USA

A € O Company

Silver
ﬁ D ®
“Sar C\OVER £ Tetra Pak
BLACKHAWK Lo SONOMA. PROTECTS WHAT’'S GOOD
Bronze

csnmﬁmme i

Innovative Roofing and Fiooring Solutions

ey @D XQAWs Rrac @ ©sgood PIP=R ©STATCO-DSI

AGILITY INDUSTRIES EVERY PRECIOUS DROP
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